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RAMMP’s third annual conference saw the launch of 
the world renowned RAMMPYs; an awards celebration 
recognizing the great contribution and exceptional 
performance of our franchisees and suppliers. Thanks to 
all of those involved in planning such a great event. Based 
on all of the feedback we received from our attendees, it 
was a huge success! We put on a reception and awards 
presentation dinner where everyone had a fantastic time 
celebrating each other’s accomplishments and had a chance 
to build relationships. A warm congratulation goes out to all 
of our well-deserving award winners of 2012! A big thank you 
goes out to all of our sponsors and all of those who took time 
out of their busy schedules to attend; we hope you enjoyed 
your time in Richmond. We have already started to work on 
next year’s conference and hope to see you all again next 
year in beautiful Kelowna, BC.

Welcome to the Fall 2013 issue of the RAMMP Report celebrating and sharing our 
brands’ activities and excitement from the past few months. This issue focuses on our 
participation in our communities, an outlook for the Foodservice industry, social media 
highlights and the growth of our franchise system. We hope you enjoy reading and 
learning more about our brands and the direction they are moving in.

More photos >>



The Winners >>



In the Community >>

Award Winners 

Highest Sales Award Winners
Winners: Guildford Pantry, Mission Rockwell’s  

and Grande Prairie MR MIKES

Marketing Community Spirit Awards
Winners: White Rock Pantry  

and Mission MR MIKES 

Restaurant of the Year 
The Pantry/Rockwell’s

Winner: North Vancouver Pantry

Restaurant of the Year
 MR MIKES SteakhouseCasual
Winner: Terrace MR MIKES



In the Community   
Giving back to the communities in which we live and work is one of the driving values of 
RAMMP. We are privileged to have participated in many exciting and valuable events this 
summer. Here are some highlights from community events we have been involved in the 
last few months.

In the Community >>

Our Okotoks team put on a BBQ to raise money for 
victims of the Alberta Floods. Great work Okotoks!

Head office staff participated in 
the Simon Fraser University BBQ 
that fed 1800 students/alumni to 

celebrate their 50 year anniversary.

The Langley team participated in the Mr Lube 
Customer Appreciation Day and gave out Free 

Mikeburgers! Awesome job Langley.

Here is our Terrace team 
participating and sponsoring the 
Terrace Volleyball Beach Blast, 

which they do every year! It looks 
like a blast!



In the Community  continued

Our White Rock team helped to raise 
money for the BC Children’s Hospital by 

serving free pancakes! 

The Newton team participated in the 
Mr Lube Customer Appreciation Day 

serving up free burgers.

Social Media >>

Head office staff participated in the Kick for a Cure event 
for the Michael Cuccione Foundation in Coquitlam to help 

raise money for Childhood Cancer.



Social Media   Here are some highlights from our social media pages.
Make sure to follow us on Facebook and Twitter if you aren’t already!

Industry Outlook >>



Franchise Growth >>

Outlook of the Industry 

Canadian Foodservice Industry Sales
Canadian foodservice industry sales represented approximately 3.6% of national gross domestic product in 2012, and 
industry sales are expected to increase by 3.6% to $67.9 billion in 2013. The Canadian foodservice industry is divided 
into commercial and non-commercial sectors. Commercial foodservice includes full-service restaurants (“FSR”), quick-service 
restaurants (“QSR”), and drinking places. Chain foodservice sales reside in these three categories. (Thanks GE Capital)

3.1 Canadian Foodservice Industry Sales

Canadian foodservice industry sales represented approximately 3.6% of national gross domestic 
product in 2012, and industry sales are expected to increase by 3.6% to $67.9 billion in 2013. The 
Canadian foodservice industry is divided into commercial and non-commercial sectors. Commercial 
foodservice includes full-service restaurants (“FSR”), quick-service restaurants (“QSR”), and drinking 
places. Chain foodservice sales reside in these three categories.

Historic Nominal Foodservice Sales by Sector

2009 2010 2011 2012 2013

Final Change Final Change Final Change Preliminary Change Forecast Change

Quick-service restaurants $ 20,133.8 3.2% $ 21,219.7 5.4% $ 21,962.0 3.5% $ 23,144.6 5.4% $ 24,024.1 3.8%

Full-service restaurants 20,675.0 -0.9% 20,931.4 1.2% 21,486.0 2.6% 22,693.2 5.6% 23,487.4 3.5%

Contract and social caterers 3,732.8 -3.1% 3,997.6 7.1% 4,213.5 5.4% 4,395.8 4.3% 4,602.4 4.7%

Drinking places 2,554.8 -0.2% 2,467.7 -3.4% 2,362.4 -4.3% 2,351.3 -0.5% 2,332.5 -0.8%

Total Commercial $ 47,096.4 0.6% $ 48,616.3 3.2% $ 50,024.0 2.9% $ 52,584.8 5.1% $ 54,446.3 3.5%

Accommodation foodservice $ 4,861.0 -14.1% $ 5,206.0 7.1% $ 5,235.0 0.6% $ 5,544.0 5.9% $ 5,794.0 4.5%

Institutional foodservice1 3,251.9 -3.7% 3,392.3 4.3% 3,562.1 5.0% 3,697.9 3.8% 3,862.2 4.4%

Retail foodservice2 1,282.3 4.4% 1,285.4 0.2% 1,267.6 -1.4% 1,314.5 3.7% 1,367.1 4.0%

Other foodservice3 2,195.5 -1.0% 2,254.8 2.7% 2,304.4 2.2% 2,362.0 2.5% 2,416.3 2.3%

Total Non-Commercial $ 11,590.7 -7.1% $ 12,138.4 4.7% $ 12,369.0 1.9% $ 12,918.4 4.4% $ 13,439.6 4.0%

Total Foodservice $ 58,687.1 -1.0% $ 60,754.7 3.5% $ 62,393.0 2.7% $ 65,503.2 5.0% $ 67,886.0 3.6%

Menu inflation 3.5% 2.4% 2.9% 2.5% 2.5%

Real Growth -4.5% 1.1% -0.2% 2.5% 1.1%

Source:  Canadian Restaurant and Foodservices Association’s InfoStats, Statistics Canada, fsSTRATEGY Inc., and PKF Consulting

1 Includes self-operated education, transportation, health care, correctional, remote, private & public sector dining, and military 
   foodservice.
2 Includes foodservice operated by department stores, convenience stores, and other retail establishments.
3 Includes vending, sports and private clubs, movie theatres, stadiums, and other seasonal or entertainment operations.

Foodservice
Industry
Profile
3.1 Canadian Foodservice Industry Sales
3.2 Chain versus Independent Operator Sales 
3.3 Provincial Sales Trends
3.4 Same Store Sales Growth
3.5 C-Suite Expectations for Sales and Traffic

3

6 7

2013 Canadian Chain Restaurant Industry Review 3 | Foodservice Industry Profile

3.1 Canadian Foodservice Industry Sales

Canadian foodservice industry sales represented approximately 3.6% of national gross domestic 
product in 2012, and industry sales are expected to increase by 3.6% to $67.9 billion in 2013. The 
Canadian foodservice industry is divided into commercial and non-commercial sectors. Commercial 
foodservice includes full-service restaurants (“FSR”), quick-service restaurants (“QSR”), and drinking 
places. Chain foodservice sales reside in these three categories.

Historic Nominal Foodservice Sales by Sector

2009 2010 2011 2012 2013

Final Change Final Change Final Change Preliminary Change Forecast Change

Quick-service restaurants $ 20,133.8 3.2% $ 21,219.7 5.4% $ 21,962.0 3.5% $ 23,144.6 5.4% $ 24,024.1 3.8%

Full-service restaurants 20,675.0 -0.9% 20,931.4 1.2% 21,486.0 2.6% 22,693.2 5.6% 23,487.4 3.5%

Contract and social caterers 3,732.8 -3.1% 3,997.6 7.1% 4,213.5 5.4% 4,395.8 4.3% 4,602.4 4.7%

Drinking places 2,554.8 -0.2% 2,467.7 -3.4% 2,362.4 -4.3% 2,351.3 -0.5% 2,332.5 -0.8%

Total Commercial $ 47,096.4 0.6% $ 48,616.3 3.2% $ 50,024.0 2.9% $ 52,584.8 5.1% $ 54,446.3 3.5%

Accommodation foodservice $ 4,861.0 -14.1% $ 5,206.0 7.1% $ 5,235.0 0.6% $ 5,544.0 5.9% $ 5,794.0 4.5%

Institutional foodservice1 3,251.9 -3.7% 3,392.3 4.3% 3,562.1 5.0% 3,697.9 3.8% 3,862.2 4.4%

Retail foodservice2 1,282.3 4.4% 1,285.4 0.2% 1,267.6 -1.4% 1,314.5 3.7% 1,367.1 4.0%

Other foodservice3 2,195.5 -1.0% 2,254.8 2.7% 2,304.4 2.2% 2,362.0 2.5% 2,416.3 2.3%

Total Non-Commercial $ 11,590.7 -7.1% $ 12,138.4 4.7% $ 12,369.0 1.9% $ 12,918.4 4.4% $ 13,439.6 4.0%

Total Foodservice $ 58,687.1 -1.0% $ 60,754.7 3.5% $ 62,393.0 2.7% $ 65,503.2 5.0% $ 67,886.0 3.6%

Menu inflation 3.5% 2.4% 2.9% 2.5% 2.5%

Real Growth -4.5% 1.1% -0.2% 2.5% 1.1%

Source:  Canadian Restaurant and Foodservices Association’s InfoStats, Statistics Canada, fsSTRATEGY Inc., and PKF Consulting

1 Includes self-operated education, transportation, health care, correctional, remote, private & public sector dining, and military 
   foodservice.
2 Includes foodservice operated by department stores, convenience stores, and other retail establishments.
3 Includes vending, sports and private clubs, movie theatres, stadiums, and other seasonal or entertainment operations.

Foodservice
Industry
Profile
3.1 Canadian Foodservice Industry Sales
3.2 Chain versus Independent Operator Sales 
3.3 Provincial Sales Trends
3.4 Same Store Sales Growth
3.5 C-Suite Expectations for Sales and Traffic

3

6 7

2013 Canadian Chain Restaurant Industry Review 3 | Foodservice Industry Profile

As shown, Ontario and Quebec have the greatest commercial foodservice sales. Despite having the 
largest population, Ontario, with per capita commercial foodservice sales of $1,485, trails Alberta 
($1,991), British Columbia ($1,697), and Saskatchewan ($1,508). Manitoba, at $1,214, has the lowest 
per capita commercial foodservice sales, followed by Quebec ($1,289) and New Brunswick ($1,296). On 
average, diners in Alberta spend $777 or 64.0% more in commercial foodservice establishments than 
diners in Manitoba.

Source: Canadian Restaurant and Foodservices Association and Statistics Canada

The following table compares total commercial foodservice sales and commercial foodservice sales per 
capita by province.

2012 Commercial Foodservice Sales and Commercial Foodservice per Capita by Province
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Same Store Sales Growth 2007 through 2012, Selected Publicly-Traded Restaurant Chains 
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Source: fsSTRATEGY Inc. using data from publicly-traded company annual and quarterly reports.

As the exhibits demonstrate, SSSG declined significantly through the economic recession. A gradual 
recovery ensued in 2010 and 2011. However, SSSG declined again in 2012, demonstrating the fragility 
of the recovery.

Same Store Sales Growth Percentage
2007 2008 2009 2010 2011 2012

Minimum -3.9% -1.2% -6.5% -1.7% -0.1% -1.2%
Average 2.9% 1.8% -1.5% 1.4% 2.5% 1.1%
Maximum 5.9% 7.3% 2.9% 4.9% 4.9% 3.7%

Source: fsSTRATEGY Inc. using data from publicly-traded company annual and quarterly reports.

Average Same Store Sales Growth 2007 through 2012, 
Selected Publicly-Traded Restaurant Chains

3.4 Same Store Sales Growth 

Same Store Sales Growth (“SSSG”) is a measure of the performance of restaurant chains year-over-
year, comparing for the same base of stores from one year to the next on a rolling basis. The table 
below provides an average of SSSG from 2007 to 2012 for the seven largest Canadian publicly-traded 
restaurant chains. Data from 2012 has been taken from either annual reports or Q3 reports as 
available by chain. 
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Future Plans >>

Store Openings 2013
MR MIKES SteakhouseCasual

• Yorkton
• Bonnyville
• Slave Lake
• Kamloops
• Kitimat (end of year)

Franchise Growth    
Our franchise system continues to grow. We are excited to announce that our Yorkton, 
Bonnyville, Slave Lake and Kamloops locations are the newest locations for MR MIKES 
and the RAMMP team. As for our Pantry team, there are eight locations flying Home Fresh 
banners through renovations and we have six locations to be completed.  
RAMMP continues to expand across Western Canada.

Conversions 2013
MR MIKES SteakhouseCasual

• Fort St John   • Dawson Creek
• Cranbrook  • Lethbridge  
• Grande Prairie  • West Edmonton Mall

Pantry Home Fresh 
• North Vancouver  • Guildford

YORKTON

KAMLOOPS

BONNYVILLE

SLAVE LAKE



www.thepantry.ca www.mrmikes.ca www.rockwells.ca

Franchise Growth  continued
    
The future is bright. The combination of exceptional franchisees and exciting real estate 
opportunities are driving the growth of RAMMP units across Western Canada.  
Success is contagious!

2017

For more information about these three exciting Franchise Opportunities  
please contact:  604.536.4111


